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Brady Communications is a strategic marketing communications 

firm providing high quality print and interactive solutions. 

A good Web strategy is 
the key to online success.

The Hedstrom Web site initiative began with development

of an online strategy for the corporation. Hedstrom

needed to evaluate its online visitors and decide how

best to use the Web as a tool. Initial research indicated

that parents accounted for the majority of their Web

traffic, not kids.

The site approach changed from online games for

kids to content that addressed the needs of consumers;

including a customer service module, product guides

and a press room.

To improve performance, the site was also

redesigned and rebuilt from the ground up. In order

to keep the site current with product information, a

new program was developed that allowed the Web

server to query the Hedstrom AS400 system every day

to identify product changes or new product additions.

Any changes identified are then posted to the Web

server the same day allowing the content on the Web

site to stay current without creating resource issues 

or consulting expenses.

Last but not least, the site also established a new

brand look for the company’s Web presence. A clean

fresh look was easy to navigate and better represented

the company’s personality.

A Rich History
A history section was within the site 

communicates the company’s rich heritage.

Improving Service
FAQ and contact information were 

used  strategically to reduce the number 

of customer service calls and improve 

quality of service.

Kids in Motion
Clean contemporary photography of kids

was used throughout the Web site to remind

visitors of the imagination and fun created

by the company.



In the News
Media and consumers have

access to  the latest news

about Hedstrom.

Opening Animation
A Flash opening rotates

through several animations

each time someone visits

the site. Animated kids 

in action reinforces the

theme, Imagine the Fun™.

Finding the Product You Want
Consumers can use a variety of criteria to

search the extensive product database. 

Search results for products are presented 

in a graphic format.



Think further.

The difference between good

communication and great

communication is the power

of discernment: keen insight

into your marketing goals and

good judgment on the right

message and creative to help

you meet them. Helping you

go farther takes someone who

thinks further. 

Brands. Brand Strategies. Market

Positions. Brochures. Magazines.

Annual Reports. Recruitment

Materials. Media Kits. Literature

Systems. Promotions. Product

Launch Support. Direct Mail.

Identities. Posters. Point-of-Sale

Materials. Display Systems. Free

Standing Inserts. Packaging.

Exhibit Booths. Trade Show

Materials. Advertising. Letterhead.

Business Cards. Event Promotion.

Multimedia. Sales Presentations.

CD-ROMs. Kiosks. Handhelds. 

Web Sites. Hostings. Internet

Strategies. E-Commerce.

Online Advertising. Search Engine

Optimization. Database Design 

and Development. Technical

Architecture. Content Management

Systems. Interface Design. Usability

Testing. User Experience Planning.

Strategic Marketing

Communications.

Brady Communications is a strategic marketing communications firm

providing high quality print and interactive communications solutions.

www.bradycommunications.com   412.288.9300


